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John Johnson

FROM OPRAH WINFREY TO T'OP GLOBAL BRANDS. JOHN JOHNSON SHARES HIS UNIQUE POINT
OF VIEW OF LIFE, LOVE, SUCCESS AND RELATIONSHIPS ON LA TALK RADIO’S NUMBER ONE
SHOW — ‘LIVE TODAY WITH JOHN JOHNSON & FRIENDS!’

Who is John Johnson? In the days of Google, Social Media and
the Internet, a quick search on John Johnson reveals little about
who this very private man is or what he has done. His resume
and relationships however reveals interesting details of a man,
who has been for more than 25 years, working behind-the-
scenes for some of the world’s most endeared people and
companies including Oprah Winfrey, Steven Spielberg, Calvin
Klein, Prada, Gucci, Louis Vuitton, Nordstrom, Harley
Davidson and many others. Now John is sharing his life’s
experiences and hopes others will benefit from his introspective
musings. He can be heard weekly on LA Talk Radio on his
popular talk show (highest rated show), LIVE Today! (Mondays,
4 pm PST). He also is a nationally syndicated featured
columnist.

John’s formative working experience was with Oprah Winfrey, who is recognized as one of most
influential and powerful people of this millennium. John worked closely with Oprah as Assistant
Executive Producer touching every facet of production, programming, publicity and guest
bookings for the Oprah Winfrey Show, as well as special programs produced by Harpo
Productions. Oprah’s influence and “Midas-touch” boded well for John as he transitioned from
Oprah Winfrey to become a successful businessman working for some of the world’s premier
global companies.

Currently, John is the Executive Vice President of Global Strategy for Consumer Products, Retail
& Fashion divisions for the powerhouse mega-company, Siemens. He has been providing strategic
direction and thought leadership with Siemens since 2007 following over 10 years of experience in
apparel design, production, merchandising and product development for the retail and fashion
industry giants such as Macy’s, Kohl’s, H&M, JC Penney’s, Lord & Taylor, Wal-Mart, Target,
Gucci, Prada, Louis Vuitton, Sears, Nordstrom, Donna Karan, Ralph Lauren, Calvin Klein, The
Jones Group, Tiffany & Co., Swarovski Crystal, Perry Ellis, Levi Strauss, Dick’s Sporting Goods,
Nike, Adidas, Jockey, Anne Klein, Harley-Davidson, Chanel, I’Oreal, Estee Lauder, Hudson Bay
Company (Canada), Zara (Spain), Vulcabras-Azaleia (Brazil), Li-Ning (China), and many others.
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John also serves as an industry advisor on the boards for Oklahoma State University’s Apparel &
Merchandising programs, Auburn University’s Apparel Design program, The Fashion Institute of
Technology (FIT) in NYC, and the Fashion Institute of Design & Merchandising (FIDM-Los
Angeles) programs. He also serves on advisory boards for three fortune 500 companies. He
currently serves as the Vice Chairman on the Executive Board for the American Apparel &
Footwear Association’s Leadership Committee and also is the current President of the Board of
Directors of the American Apparel & Footwear Foundation, and was recently appointed to the
Board of Governors along with fashion luminaries, Tommy Hilfiger, Ralph Lauren, Michael Kors
and Isaac Mizrahi, for the prestigious Youngmens Fashion Association of NYC.

John has received international recognition including being Apparel Magazine’s first recipient of
the highly prized Apparel Leadership Award for his outstanding contributions in the fashion
industry. Johnson has also been recognized by Kohl's, Oprah Winfrey, Macy's, Kevin Spacey,
American Heart Association, Lord & Taylor, Vulcabras-Azaleia and Siemens with awards of
excellence for his contributions. During 2010 he was recognized by the President of Auburn
University for being the key contributor in helping Auburn receive the largest grant in its history
($16.8 million). In 2011 John was honored by Oklahoma State University as OSU’s Honorary
Outstanding Alumni of the Year.

John spends his time between homes in Dallas, Malibu and Chicago. He has two cats named
Piawacket and Stealth. He is a well-known expert and label aficionado for Gucci, Louis

Vuitton, Rolex, Cartier, Prada, Bulgari, Tiffany & Co., Mercedes, Maserati and other top brands.
John’s closest friends confirm he loves labels and fashion and that underneath the celebrity glitz
(he is often seen and photographed attending exclusive events with top A-list celebrities around
the world) and fashion glamour, is a giving heart and soul that seeks authenticity, transparency and
mutual connection. As proven not only by the demand for his booking on the national lecture and
college circuits, but also by John’s masterfully insightful, personable, and inspiring Facebook
postings (“John Johnson Official Fan Page”) and Twitter @LIVETodayMedia) feeds which draws
over 500,000 people to his pages for inspiration.

Current Work: John Johnson is the CEO and Founder of John Johnson Media Group, which is
a magazine and product development media company as well as the holding company of three
other very successful media groups:

1) LIVE Today Radio (Radio Production Company which manages John’s hit talk show on
LA Talk Radio.

2) FireFly Media Group (PR & Marketing and management firm founded with former
Warner Bros. Marketing Genius — A. Trovada)

3) BlackCAT Productions (Film and Television production company)

4)  An American Socialite’s Life (Realty TV Show) Executive Producer for HBO Films

5) Feature Film Debut in the feature film currently in production “Route 65 Nashville”
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TV GUIDE, “The Radio Review Edition” pp. 32 (January 2013). Editorial Review: ‘LIVE Today with

John Johnson & Friends’ (Mondays at 4:00pm pst on LATalkRadio.com) is a syndicated radio talk show,
hosted, executive produced and written by its namesake John Johnson along with co-host, Dr. Estella
Sneider (Housewives of Beverly Hills break-out star, renowned sex expert and mother-in-law to Kyle
Richards). Itis the highest-rated talk show in LA Talk Radio’s broadcasting history. The show debuted on
January 21, 2013 at the top of the ratings chart and has maintained its unprecedented lead since its debut in

January 2013.

The show shines not only for the mass appeal of the host, John Johnson (think male-Oprah) but also the
rich content and interesting guests (Johnson insists on honoring his guest stars with glowing well written
and produced intros). A surprising element of LIV'E Today with John Johnson, that makes it even more unique
(potential sponsors pay close attention and take note...) is that the show appeals to women (18-45 age
group), and the show is also highly influential with men of the same age group (18-45 age group) which is
nearly unheard of in radio. The shows many topics penetrate into American pop-cultural consciousness.
While the show follows an Oprah-style exploration of social issues (John worked for Oprah Winfrey on The
Oprah Winfrey Show in Chicago for several years), John Johnson manages to transform the radio talk show
format into a more positive, spiritually uplifting experience marked by authors and book & movie reviews,
celebrity interviews, self-improvement & spiritual segments, and philanthropic forays into world events.
With an audience of nearly 600,000 weekly listeners we don’t see the show, LII'E Today or John Johnson

going away any time soon.
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Los Angeles, CA — HOLLYWOOD REPORTER - 07/2012: “Firefly: Igniting the Soul” —with John Johnson
(FOUR out of FOUR STARS X % % % ). Mondays at 8:00pm pacific on LA Talk Radio’s — “Accent On!”

Review Written by: Tyne Roberts

The masterful and personable musings of John Johnson (whose inspiring Facebook postings and Twitter
feeds over the past few years have drawn hundreds of thousands to his pages for daily inspiration) premieres
Monday in Los Angeles on LA Talk Radio. Tune in to hear this inspiring former assistant executive producer
for Oprah Winfrey - The Oprah Winfrey Show) and Amblin Entertainment (Steven Spielberg) and an
internationally known fashion industry powerhouse share words of wisdom and sage advice! John Johnson
brings an empathetic, authentic and powerful view of how we need to learn to stop letting others define
who we are! Stop letting others dilute us! John states, “You weren't created to live their life; you were created
to live yours - so LIVE it!” John inspires us to find the courage and calling to reignite our SOUL SPARK
and bring the passion back into our goals, dreams, ambitions, careers, and relationships by reclaiming control
over our own lives and destinies. This man is a treasure to listen to as he is not afraid to put his own emotions
out in plain view to help the rest of us on our personal and sometimes painful journeys through life. . The
only question we have is, “why it took so long for someone to discover this beautiful, charismatic and

sensitive man and bring him to the masses?"

John also is a nationally syndicated columnist.
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LIVE Magazine (excerpts from cover story — condensed) - Vol6 Issue 148 Jan 11, 2013 - JOHN JOHNSON is
perhaps the most unlikely accidental executive in the entertainment industry. Well-known celebrity comedian and
inspirational dream leader, Wendi Fox describes John this way, “John Johnson is like the Forest Gump of Hollywood.
His ability to meet, connect and engage people at the highest echelons of entertainment never ceases to amaze me.
But more than that he has an uncanny ability to connect seemingly unrelated individuals together to create a whole
new synergy of creative projects.”

“Although the combined power of print, radio, and social media is nothing new, the way LIVE Magazine and
JIMG are integrating social media, radio and print journalism takes the ‘one-two punch’ to a ‘knockout’!”, said
Randal Kleiser, Director of films like “Grease”, “Blue Lagoon” and “Love Wrecked”, after a recent meeting with
the newly formed group. “Good media companies work where the audience is today, but a great media
collaboration like this one utilizes all media platforms. By shunning silos, and taking a holistic strategy, the whole
is greater than the sum of its parts in reaching a new digital-savvy audience.”

LIVE: What has been the greatest challenge you’ve encountered — either personally or as a leader — to
getting to where you are now?

John Johnson: My greatest challenge has always been identifying my passions and then figuring out how to
pursue those passions successfully. 1 think that the best part of one’s life is the working part, the creative part.
Believe me, | love to succeed in everything | do. However, the real spiritual and emotional excitement is in the
doing. | believe that there’s enough room for everyone to be passionate, creative, and successful. In fact,
there’s more than room for everyone; there’s a need for everyone. It's just hard sometimes to quiet all the noise
and focus on what those true passions are in your life. There is a magical quality to becoming the best version
of yourself.

LIVE: You say there is a MAGIC quality in what you do... what is that “MAGIC” ?

John Johnson: Well, | like to think that there is an internal GPS emotional system that we all have. And when
you are connected to that it is very hard to make mistakes. You make mistakes when you live outside of yourself.
You make mistakes when you do things that other people think you should do. You make mistakes when you
are trying to please other people. But when you get still and know the consciousness of your own self it is very
difficult to make a mistake. The magic is connecting to your inner voice. You see what happens is that | hear
people sometimes ask themselves, “Why can't | have it all?” But what they really should be asking themselves
is a different question. What they should be asking is this, “Do | have the power to do the things that will make
me happy? Believe me, the Universe wouldn’t give your heart the desire without the means to fulfill it”




MAGAZINE

EXCLUSIVE

o Aagsas

JOHN JOHNSON,
D@ MEDIAGROUP’

John Johnson

is perhaps the most unlikely accidental executive in the
entertainment industry, Well-known celebrity comedian and
inspirational dream leader, Wenti Fox describes John this way, “lohn
Johngon is like the Forest Gump of Hulipmnd. Illublll' to mest,
connect and engage people at the highest echelons of entertainment
never ceases to amaze me. But more than that he has an uncanny
ahility to connect seemingly unrelated inlhlhsh together to create
a whole new syneray of creative projects.”

Jotint s the Fourider and Chs]mwno‘r bt Jokrssan Media Graug Holdings, Ine., e deionary
millimiacl & vandire Wil & feeel? AIME sans pebidc relatking racdo, telsdsion, Behion, sstall,
tamnt wanageman, wbllcslﬂ:lm ard madia 5, 8Uch aa fha ana wih Al new ado
s, "LIVE Todsy with Joiin dabrson & Frisnde] e nm collaboration with LIVE Maguzne.

AR e comained power of piil, fﬁdlo.emd aocial madla = polling new, the wey LIVE
-undJ.MGm |rﬂ|E=‘l19 media o mﬂ%gt_gmrulmT takes ihe ‘onedwo
Fﬂmr Airacion of fins hae Lgroan” ared
Wrackad] afiar Meoem rrieetiniyg with Fe ety Pocrned Group. “Good meds vonipaniss
vtk whaars His adianca la oday, buta greal media collaboration |ika iz one ulilizes al msdis,
Flatiorrns. Dy shunning silos, and taking llll:i'shlﬂh!eg‘r e wehoie is prestler then the sum of
1l paarbe in rasching & e d;qlld-amya.hd

Lewyy Da.rmrsnd dul Wﬁle. pianes o LIVE Macazie, sat cown wi sehn recenty b daguss
fiies ommn s subject. Jakn abvioushy knows sameching sbaut t the poer of retwaking =0
wa ween U kl huarhmnugmd.lm\gw‘LWE i IheSp{r:EuM ke wilkihin,

Jd'm'h firsl desires & work in ielmdsion comes io him == a chid growing up in smal fown America.
mrbu\snmmlﬂsd wuh m.m andn.lhﬂn:. dr:mm‘mmdlw"lu

Nafldwf'mmhupln% (=11 T, radies, flim gl hesles, So ke

A yaung drsner go memlngmncheaﬁue h fromm ala N&ks.nd wehity L\'%“ﬂbﬂ'}ull]lw T

Executive Azsiztant Produzsr o The Oarah Windiray Shew as your fimt job in televsion?

LIVE: ¥ou'ie achisved - and conlinue bo achizve — the kind of success thal many of us
nsplireta. What'do you caunt as the biggest kay ta your success?

John Johnzom: Tao Ihmi‘aal:!uully Fret, he shiliy o cast forward towards the fulume. What
| Frisan s (b ibilty Lo fook lor rends and ben find b cannest a lulure tnend 1o s merket
orind t And seoondty, and mast impartantly, the ahiity fo cannoot wih gnaplo on o deapy
pamsonal aval, What | discowered wes when | samectad ematianaly thraugh a stary, arngununu
guripeity aboul @ persons sucuees story, | wes able 1o sorvince, molivabe, excie, and paruade
Tar o elfectivaly and coneisbenlly than when when | ed bo lead wilh soulisss Bss sad
figuras. Wihout a doubt, this is tha bigoest key ta my succass: Conreding with tha heart. Tha
Eonl news of ol is that this can bathe o avaryone's success. We am herd wired fo wand o
comnet with other peosle on & more despar ke

LIVE: Az you think about your carcer. what do you count as your greniest succoss!
accamplishment?

.lalm MMNI Hlar\-g nn wsnrmc\lﬂnnnm Etirﬁ I.mluwnngk lem Irﬂ‘lllﬁﬂ M IJﬂﬂlm &
b —

‘thosa fius passicns am i your IFa.

LIVE  What ara the dofining characlansilies of o susecssiul
Business in 1he' cntortainmont industry. and how ano i
simifar or different from those of a sucossshul busmess in
retail. fmshion, or oiher industries?

John dohnson: To ba clear, the ertertanmant industry is

&5 rasults-fooused and brutally compatitive as Well Siraet
Inwissata s, The ckafining by of 8 suceksatul buainaa in the
antarialnment INRUATNY A5 10 all Indusires, & pryiting a

product or sonviea that rescnates with or solves a proalem for a
specific merket for which pecpla wil pay. You am always striving
Tour CEATPEAN e Bed ViTBE A red Tor axcabancs, Thars b pviays
a0mesns braatning daws your racs, And mast mperEmiy, you
musk canirans head oi yoar fnar of fila and feke rses - ar,
risk & gertain falure, since kalding on o the stas quo s a
Hikel o a0 — regEnd 8B of Your gty

LIVE: Az if pou woren't busy enaugh, you'rs oke an

th uﬁlnnkﬁﬂ cineslll deliwarin g motl\‘ntlu(lul Keyhota
pragetititians, FRRSL WY and hew dayall Thd tima 1o gt au
and spank? ﬁnﬂ secand, what In.ll'vn Wriasags you're sharng?

dedin dehinson: Yl ke Hirs o fings et ane bnpaeraal
foyana, LIRE abets ene of e graabast Irres I've ever
racaived. | Wes Being Inkanawar iy @ ioaal TV rmparier whan |
e Bl efarling sl in Chigago wilh The Opeah Winlray Sho.
A e (ar veses Later, sy Ihe Basme mgoanten Ard ahe
A 16 me, 1 e WM‘I‘?\'O‘.J msjlrr\mam G g, Youve
sk Besnma mars of yeursat " And fhit 18 raally wnet was
Bﬂ Irging Lo do, bmlrmrslm:rul ourssives. And | baliove thal
heras & leeace in alinsd eveeyhing et e oo snd swery
N PN, G Ak MRRON B Pow ol o Sareeind, 1S
e 5t.1uann:n)mur=pm And, brisst me, | know Ehag nnar
wiisdorm ig more pracious fhan wﬂﬂh 'I'I'lrruuru'.'uu speind
1t s et il gl 'mm 16 & sart ol Mgl gually te
r»acranlng e baat wesmban of yolrsalt,

LIVE: ¥au squ I e MAGIC quialily... whal is thal
MMAGIC

John dohnson:  Well, | like 1o s [hal Fece = an nlecmal
GPE sl systam thsal we al B And wihen o e
con et b5 That il T very o b ke mislakes. YU make
mistakes when yow fue autside of you ma!‘_ “fau make mistakes
whers you o Ihi Ihalr.lhu.rpeo}lal shauid do oo
ks mielabeg wite i A g i pl s thiag pmpl.e Bul
vilan yol gat 28] andd Kno msw 418 18 B VL O Bl
itis weey difficull bo make & mistaks, Thnmqgu: is connectng

o paur e weice. Yiu ess i fhal | hear
uomalmesmmemuduse, Waw haywil all?* Bu{,eu
they resfty should be asking themesaheas laadmenrlqjasnen
Wthat they shoubd be asking i this, ‘Do | have the powsr ic do




JOHN JOHNSON,
D@ MEDIAGROUP

cott Petersen Photography
© 2012 626-848-2699




JOHN JOHNSON
m@Ef MEDIAGROUP

John Johnson’s Co-Host
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“Psychologist, MFT, Sexologist and
author of her forthcoming book
“SEXploration, your GPS to Ecstasy!”

Dr. Estella Sneider, best known as Dr. Estella, is an
American television and radio personality, author, psychologist, well-
known sexologist and the Host of the television show “Doctora Corazon”,
which debuted in 2008, and the Co-Host of the unprecedented smash hit
radio show LIVE Today with John Johnson & Friends on LA Talk Radio;
which debuted in January 2013. Dr. Sneider gained national celebrity
status with guest appearances on Bravo TV’'s ‘The Real Housewives of
Beverly Hills’ as well as weekly appearances on TV “Noticias 22" at
10PM on Mundo Fox Los Angeles. Dr. Estella has a segment called “El
Sexo y Usted” (Sex & You), which premiered on January of 2010.

Dr. Estella Sneider, perhaps the most well-known mental health
professional in the Hispanic world, is the host of the new leader in
daytime radio talk, LIVE Today with John Johnson & Friends on LA Talk
Radio. Dr. Estella provides one of the most comprehensive forums on
mental health and emotional and sexual issues, in the history of radio
and TV. For 26 years, Dr. Estella has used the TV and Radio platforms to
make psychology accessible and understandable to the general public by
addressing important personal and social issues. Dr. Estella initially was
the Host of TV Show “Open Line Psychological Consultation” in 1987.
Now using the top-rated radio show, Live Today, as a teaching tool, she
takes aim at the critical issues of our time, including the “silent
epidemics” of bullying, drug abuse, domestic violence, depression, child
abuse, suicide and various forms of severe mental iliness.




JOHN JOHNSON
W@ MEDIAGROUP’

Dr. Estella uses the power of television and radio to tell compelling
stories about real people with a wide range of emotional and behavioral
problems, stripping away the shame and embarrassment that often
keeps people from seeking help. Many viewers and listeners, for the first
time in their lives, develop an understanding of problems experienced by
their families as well as themselves. In the comfort of their own homes,
they can experience the hope and possibility of change. Dr. Estella
Sneider’s mission is to educate viewers and listeners about evidence-
based treatment options for many of the most challenging problems
faced by individuals, couples and families. Her unique dedication to
families and children is legend to the thousands of people around the
world who watch and listen to her broadcasts and read her articles
posted on FB and her Web Site. She also has as column on “Live
Magazine”, called “SEXploration with Dr. Estella Sneider”.

Dr. Estella’s work was recognized by the Latin LGBT and presented an
award at the Latin LGBT Awards on April 2013. Dr. Estella is also
devoted to helping people create better lives for themselves and their
families. Because of her broad education, training and experience in the
fields of Psychology, MFT and Sexology along with her unique ability to
effectively communicate in common sense language, she is frequently
called upon by the Media for her expert opinion on current events.

Dr. Estella Sneider earned a B.A. from the University of Southern
California and graduated Cum Laude. Her M.A. and Ph.D. were from
California School of Professional Psychology and the California Graduate
Institute. She extended her education by spending a year of postdoctoral
training in Sexology and Sexual Therapy at The University of California
Los Angeles (UCLA). Dr. Estella Sneider is a licensed
Psychologist & Marriage and Family Therapist
in the State of California, as well as a d 5EXE (3%

Certified Sex Therapist. with DI, stella Sneider
An avid tennis player and professional photographer, Dr. Estella lives in
Los Angeles with her 3 dogs. She is totally devoted to her family and
close friends, which includes her son, Mauricio Umansky and daughter-
in-law Kyle Richards, her daughter Sharon and son-in-law Kendall and
grand kids Farrah, Alexia, Sophia, Portia, Noah, Adam and Layla.
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